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What is Social Media

“Social media is the of interaction among people in 
which they create, share, and exchange 

information and ideas in virtual communities and 
networks”. (Source:Wikipedia)

Examples 

Twitter, Facebook, Instagram, LinkedIn, 
ResearchGate, Wikipedia, YouTube, Skype, Flickr, 
WordPress, MSN, etc. 



2014 IOC World Conference on Prevention 
of Injury & Illness in Sport



Facebook - Sports Journals



Twitter –Journal of Sports Sciences



Blogs – British Journal of Sports Medicine



ResearchGate



Sport Research and Social Media

Increasing use and acceptance by 
sport researchers

• Keeping abreast of research

• Promoting research to existing and new client 
groups

• Public discussions on new research



Social Media and Sport Research

•Facebook

•LinkedIn

•Twitter



Facebook

Sports Organisations and 
Journals

• News

• Commentary

• Limited aggregation



LinkedIn

Networking

• Sport contacts

• Specific network 
groups

• Linked with Twitter

• Limited knowledge 
sharing at the 
moment



LinkedIn – Message Posts & Discussion



LinkedIn - Groups



Twitter



Twitter Roles
Role Description Comments on Value

Creators Creation of content –

news and comments

Generally good – particularly in terms of 

organisation news and some research

Commentators Comment on tweets Can contribute to overload - noise and abuse

Disseminators Retweeters – receive 

many tweets and 

retweet relevant tweets

My preferred tweeter – access to filtered 

tweets by an ‘expert’ from a range of sources 

Receivers Receive tweets but 

rarely/never tweet or 

retweet

Users who keep up to date but do not engage 

in dialog. 

Combinations Users may be involved 

in several or all roles 

Most tweeters undertake arrange of roles to 

different degrees



Twitter - Lists



Twitter – Lists



Twitter - Lists



Twitter - Favorites



Twitter – Retweets and Hashtags #

• Improves the chain of 
communication

• You get feedback on the 
usefulness of your tweets

• Hashtags bring together 
discussion on an issue



Twitter – Search Function



Twitter  “Disseminators” - Bluestone Edge

Sport 
Ethics



Twitter  “Disseminators” – Dr Darryl Adair

Sport Policy 
and 

Administration



Twitter  “Disseminators” - Sports Business

Business 

of 

Sport



Twitter  “Disseminators” - Richard Ings

Doping 

in 

Sport



Twitter  “Disseminators” – Dr Scott Drawer

Sports 
Science 
and 
UK Sport



Twitter  “ Researchers/Disseminators”   –
Prof David Bishop



Twitter  “Researchers /Disseminators” –
Prof. Caroline Finch

Sports 

Injury 
Prevention



Twitter  “Disseminators” – Dr David Hughes

Sports 
Medicine & 
Australian 
Sport



Twitter  “Disseminators” - Dr Karim Kahn

Sports 
Medicine



Twitter  “Disseminators” - AWSR

Women in 
Sport



Twitter  “Disseminators” – Chris Hume

Sports 
Research



Twitter  “Discussion” – Sports Medicine Australia

Sports 
Medicine



Twitter  “Discussion” – Sports Nutrition Experts



Managing ‘Sport’ Social Media  Deluge

• Select appropriate social media tools

• Utilise tools for different purposes

• Use social media tools that are linked ie LinkedIn and Twitter

• Control twitter feeds by:

• Determining the type of tweeters you want to follow – creators, 
commentators, disseminators

• Regularly review who you are ‘Following’

• Use List – to organise feeds into topics

• Use Favorites – go back to tweets when time prevails

• Use ‘Search’ function when following a current issue

• Twitter provides feedback on use of your tweets



Social Media Considerations

• Understand why you are using it – personal, organisational or 
research

• Understand your followers or connections in Twitter and LinkedIn –
it will determine where and what you post

• Understand your organisation's social media policy

• Use social media to enhance positive discussion not to denigrate 
people or organisations



AIS Research Role

AIS role in Winning Edge Strategy

“providing expertise in athlete preparation, performance science 
and medicine, innovation, coach and leadership development, 

performance strategy and planning, pathway support and athlete 
career and education”

Social media enables AIS staff to share expertise and research to the 
high performance sport community.



Discussion

• How do you use social media ?

• Do you disseminate links to research ?

• What ways do you control the follow of social media ?

• Do you participate in discussions ?

• What are your most useful Twitter feeds ?


