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Meyer & Meyer Sport

Founded in 1984

25 years of competence in sports

Largest sport book publisher in Europe

Second largest sport book publisher in the world

More than 1,500 books available worldwide

Distribution Centers in Germany, Austria and Switzerland for the 

German language and in Great Britain, USA, Canada, Australia, 

New Zealand, South-East Asia, South Africa, Iran

Contacts to partners in India and Middle East

More than 150 representatives around the world
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Meyer & Meyer Sport

Specialist for educational books, text books,

how-to-do books, tips for beginners

More than 20 academic book series

Annual production of more than 100 titles

30-40 new titles in the English language per year

13 sports journals w/a monthly readership of 

more than 500,000 worldwide

40-50 licenses for other language per year

Partners in Argentinia, Brazil, China, Croatia, Egypt, Estonia, 

Finland, France, Greece, Italy, Japan, Korea, Mexico, The 

Netherlands, Poland, Portugal, Russia, Saudi Arabia,

Slovenia, Spain, Sweden, Czech Republic, Turkey, Hungary



Traditional Book Publishing

Past Present Future 

1984 Meyer & Meyer Sport started the publishing house and 

produced the first training books in black and white

1988 The first journal was added to the program

1994 Meyer & Meyer Sport produced the first academic journal

1998 The first two-color books are printed to better present the 

content of the books

2003 Consumer books are printed in full-color as the market 

demands for high quality layout

2007 All books are offered in printed and

electronic version



Traditional Book Publishing

Past Present Future 

2008 Meyer & Meyer opens its own e-publishing department

2009 The first books with additional web-based content

are on the market

2009 Meyer & Meyer will publish the first titles only as E-Books

Future About 120 E-Books with soccer / football specific content 

will be published within the next 24 months

E-Books will be sold through Amazon, Barnes & Noble, etc.

The e-publishing department will grow constantly

and four new staff members will be employed

during the next 12 months

Development of E-Books with external partner



Information through the

World Wide Web

1996 Meyer & Meyer Sport started its first online presence

www.meyer-meyer-sports.com

2000 Orders through the internet are possible through the new 

web shop

2007 Web 2.0 – customers and readers can actively 

contribute to the online contents

2009 The first contents are only available in electronic format

and Meyer & Meyer Sport extents its presence

to six websites 



Information through the

World Wide Web

Hits on Google Book Search
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Information through the

World Wide Web
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Sales by copies through the Meyer & Meyer webshop



Trends

The new generation of books

- Amazon, Google, Sony and other companies create a 

growing demand for E-Books 

- Kindle and other E-Book reader make it easy for customers 

to download and use the books everywhere – worldwide

- iTunes, Musicload and others have changed the consumer 

attitude to this kind of online offers



Shop for

Books

The Meyer & Meyer Sport online shop offers

• Printed Books

• E-Books

• Digital Articles



Shop for

Journals

The Meyer & Meyer Sport online shop offers

• Printed Journals

• E-Journals



Additional

Content for 

Books

Ironplanner

The book Ironplanner offers

• printable worksheets

• personalized trainings sheets



Additional

Content for 

Journals

www.ff-magazin.com

FF-Magazin – A Journal for Women‘s Soccer offers

• daily news

• results of the leagues and other games

• a forum, special features and much more



Campus Solution

Meyer & Meyer Sport will offer to universities

• free access to book contents

• only within the university campus



World Sport Publishers’ 

Association

• Founding Member

• Organization of sports publishing houses worldwide

• More than 50 members from all kind of publishing branches

mostly from Europe, Asia, North-America, and Oceania, not 

yet from Africa

• Common interest in co-operations with international sports 

federations, organizations and multinational companies –

speak as one voice

• License exchange between members



World Sport Publishers’ 

Association

• Huge interest in E-Books in English speaking countries
Electronic publishing has a high standing in industrial countries

Publishing houses convert their program to adapt the new needs

Example: Human Kinetics publishes all academic books also electronically and 

has numerous e-learning programs

Only two publishing houses act worldwide and have already adapted their 

program: Human Kinetics and Meyer & Meyer Sport

Other publishing houses seek for this change of producing their books

Through WSPA, most publishing houses follow Meyer & Meyer Sport – a non-

English native speaking company

English speaking countries benefit from the mostly English speaking online 

world which makes it harder for other countries to participate.

• Few interest in E-Books in Spanish speaking

Countries as well as in South-East Asia



World Sport Publishers’ 

Association

Adverbum (France)

AFN Publishers (Australia)

AMI Publishers (USA)

Arcadia S.R.L (Italy)

Arko Sports Media (The Netherlands)

Arteplural Edicoes (Portugal)

Birdiemaker Verlags- und Marketing GmbH (Germany)

Body & Breath Inc. (USA)

Cardinal Publishers Group (USA)

Cethial & Bossche Publishers (Canada)

CeWe Förlaget (Sweden)

Dragon Door Publications (USA)

Editions à la Carte (Schwitzerland)

EditVALLARDI (Italy)

Elika Srl (Italy)

Guy Saint-Jean Editeurs (Canada)

Hawk Systems (USA)

Editorial Hispano Europea, S.A. (Spain)

Hofmann Verlag (Germany)

Hungarian Coaching Association (Hungary)

Hungarian Society of Sport Science (Hungary)

John Midgley International Foreign Rights (Great Britain)

Libreria dello Sport (Italy)

The Lyons Press (USA)

Sports Lawyer Vinit Kathardekar (USA)

Sports Lawyer Dr. Christian Krähe (Germany)

Megaform AG (Belgium)

Meyer & Meyer Fachverlag und Buchhandel GmbH (Germany)

Multimedia International Consultancy Limited  (Ireland)

Philippka Sportverlag (Germany)

Reedswain Inc. (USA)

Rodale, Inc. (USA)

Sagamore Publishing (USA)

Salto Publications Inc. (Greece)

Sportverlag Schmidt & Dreisilker GmbH (Germany)

SISU Idrottsböcker (Sweden)

SK-sport (Russia)

spomedis GmbH (Germany)

SportAcadamPress (Russia)

SportsWorkout.com (USA)

Strömberg Bokförlag (Sweden)

Publishing House Terra.Sport (Russia)

Toooor24 (Germany) 

Ediciones Tutor, S.A. (Spain) 

Windsor Books (Great Britain)

WISH Publishing (USA)

World Sports Library (Norway)

Wydawnictwo BK S.C. (Poland)



Trends

The future of sports publishing

- Publishing houses profit from the electronic publishing
- Books will not longer be printed

- No Warehousing

- No Transportation costs

- Faster Modification of the book content

- E-Books offer a great number of possibilities for additional 

content
- Animations & Videos

- Enlarged presentation of photos, illustration and tables

- Direct web links

- Search Functions

- Voice output

- And much more …



Trends

The future of sports publishing

- Unfortunately only academic publishing houses have recognized the 

chance of electronic publishing and have a lead over other companies 

in this field

- The publishing houses still work on concepts and are forced to find 

solutions through the introduction of the e-readers

- Academic publishing houses publish a big part of their program on an 

electronic basis

- Furthermore, academic reference books as well as high priced essays 

and monographs are more and more

published electronically.

- Sports has only a minor role in academic book publishing

at the moment



Trends

The future of sports publishing

- The development of e-publication in the publishing industry.
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Trends & Challenges

The effects for the sport documentation

- The standing of university libraries as well as other distribution forms 

will grow enormously in the electronic field.

- Databases like SIRC, Spolit and others have good prospects in their 

development.

- Due to the structure of sports publishing, the changes for books and 

journals are still in the beginning.

- Sport organizations and their boards are looking for the practical use 

of their teaching material. Step by step they discover the importance 

of electronic publishing.

- This development is forced by the education of coaches as

well as the increase of results in the sport science. 



Challenges

What sports publishing houses need to do

- The challenge of  sports publishing houses is to transfer the 

knowledge of the academic world to the coaches and organizations

- This opens also an interesting challenges for the sport documentation

- IASI, its documentation as well as the results of the member 

federations have to cooperate with publishing houses and its 

organizations (WSPA)

- Then the organized sport as well as the sport for all can profit 

from this new power.

- E-Books will gain in importance in the field of sports.

- The change of learning behavior of students will displace

the paper form in favor of the E-Book.



Conclusion

The printed book will keep its importance in publishing.

The printed book and printed journals will become exclusive 

and more expensive products.

The mass production of books and journals will be done 

electronically.

Print-runs will be smaller and the price per copy will be higher.



Thank you for your attention and

see you on www.m-m-sports.com




